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The Great Reset
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Inbound Market
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Multiple Waves
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Multiple Waves
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Trade Leads to Tourism
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Perspective as an
Asian City

BB

=l )

R RFHLFE Z < DBURADN IREEERZZ DD IS
LTW EBYEE, S8RZRDOIHINS DETHH 5k
EZHNTORANZ D o1

a3 IRUNEETCZILOAL I 3>, ERERE(1907-1918), Soochow Creek,
Shanghai, (2020F584HEE, https://digitalcollections.nypl.org/items/c261eb5f-962e-1446-
e040-e00a1806116e)



©Yusuke ISHIGURO, Hokkaido University all rights reserved. #854 - n# 22 i+

Post WWII and

B EROREN L LT 2 NAY > REHICBUR,
To kyo 64 ERENEE I EREE ORI T 555 E
BT LB DR

1945- -1964
[E| PR ER S Gz ¢, 15 Bl AADOKEBBRFIAFORRA ) > By I E19T0F DK

FiE, FEAERARITEDOZAIRENY 7 M /\— NHE TRIR
ICED



©Yusuke ISHIGURO, Hokkaido University all rights reserved. #8584 - 85822 1+

E AR RICIREDES

R DETRA N > FEDEIREA

BIEFEFRICL RO R BRICEND T >
7 S BRe ED BHIIIEEED T, 1954F(128.7H
ANFE 2 Tesh BAEATRITEEUZ1964FIC35 AL
10FC4fa EICFTEMLT

Air-travel Mega event

KB FED FEHIfE D TEEI EARICE o T
SHZEREN, 1> T 5 AHTARY IR
Biah 28U ED BO0F—>3 >



©Yusuke ISHIGURO, Hokkaido University all rights reserved. #854 - n# 22 i+

G > | - pa g OSli1Za t ION 1964F DBNRITERLE SERERERICEZ2ERDFE
[ LEIC K > TERART - BARTHARRICHE. BHEED
I—-JrxrhDOsWVMEREENEERC LEI—YT Y
MERIDTRIBA C HARDERNEZED T Z /N ZIEHEA T

EAR - BNRITHS
DEREE=ICLT:
EFE D&tk

5 B} |
1965- -1996

[BREAN AN L BEDI-404E EIS1955F B S NICERMEARBREALDI RO o
12 NT Y RETTOT— 3 I 1964F ISR I NTRFTRE
NEREAIREADIE S AEHI D40 F/EET

(i




©Yusuke ISHIGURO, Hokkaido University all rights reserved. #8584 - Sr#22 1+

BGfO e N Dayb féeq k" 1901EICBRED T I NI Y R+ VT Y RO—KH

REXRS (XX ARIL AT EJ(V—TT1-VY—1UX
£L21) o NTIRBEDEEZE L ERRITHBOBENINAD S
HEANSEH A NI REEADEREH

EERAY
T2A4F )T DER

I B
1997- -2003

HRIR 7 X H S AZENT T HOBOHEES3— A CENOELRICIZIZLAL / INATD
ZREIEG Lo PTORENDAOEHFEATOET—> g EEA

DFEEFKR T2



©Yusuke ISHIGURO, Hokkaido University all rights reserved. #8584 - 85822 1+

Trend Change
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Koizumi's Initiative
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Policy Effect
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Hawall and
Okinawa
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Hawall's Change
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Alternative Turn
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EEEFE 10.8 EUERTD 13.7 ENERTD 10.6 2o =ALIRT D> T 7 IE20FE DT
Shll 4.6 8B 3.9 7l 4.1 1003 <A L. BIAERH10%
)BT 2.9 c=¥illas] 3.8 IING] 3.3 AT, — 5 CHITEE. BR
Bﬂ%ﬁﬂ 78 t'Fltﬁ'k}__/l__xl_ﬁ 78 'T,—E\%DﬁEHT 39 f@@\)l?éiii&/y&“@b%@wx
BT 23 )11 25 25 2.9 SEIAD > T S 10

BILT 2.3 ERZH] 2.2 8T 2.6
o FH AT 2.1 8T 2.2 hBJ I 2.5
53] =% 1.9 sld=h 2.2 STRER AT 1.8
—t afy 1.9 hBJ I 2.1 sld=h 1.8

1999 STl .1% 2000 ©06.2 2019 1.3
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Tourist Attraction
Mix & Hierarchy

* Primary Attractions
FRITE DIRIT DIRABREIKIC DOBHA D HDTINIC
FOTIRENRES DL WVWD NIRRT T3]

W

Secondary Attractions
RITE DFRATEME IC I DR B DN FRIZICIE
FEENEFT WV DT S0 3]

ﬂ Tertiary Attractions
RATED B ZEHN D £ TIEERHA
IV X7 203>



What attracts
tourist

A- BYCEIE  Tourism Resource
O —MRAVICIA < EH D DN
BRIIFEIT2HDTIEFEL.
FFENZ23HDTHOH. TDEB
SN B EE AR 2T

3. > T >V  TourismContents
AICRD 2B D L TEERR
ICRATN S KD ICHRoTehN
ATV ENIEKRAT 4 T %
B TOEEINSDHDZIET
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Undefined Terms

fieske. gy © TRAT c Wo /BB TKRIR
SN TUVWEICIRED TEH=M) (ISR 4 B &P
DL H B

ﬁﬁﬁ‘ﬁﬁﬂl Tourism Product / Offer

ERTIFIZEACHAWLSNZAL
HEEFEBICIE—RER. Wb D
BN, Lieh > TEFE
NTREBETDDHDZIET

Eﬁﬁlﬁ? SOy Tourist Attraction
MERYEIRICIRENZ D H
BYANIP S eV N | dey R R
FRERH D, e —h— (1B
W] ICL>THERIND

Zimmermann and Hunker, 1985, £rich W. Zimmermann's introduction to world resources, NY: Harper & Row . (B}ZER, 1985, &R 1TV (AM - B - XEOES)) ZEEE . )
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Tourist Nucleus
AttraCtiOﬂ (Nuclei) BHT RS> 3> O,

b5 PDHEFTDORME. Jie BT
Do L LAKIIHT LHAKZ R

NIEHLT N T 7> a>DJIT \O LTWBHREEHL L. ENHHAT

- N / FEMT TENEMNI. ¥N—H—¢&
HNE 521572785 R ERE BB

Marker(s)
(ﬁOn TOURIST ) RITEICK > TRB TN F %

ICEAT 218 . AT bEA
T4 5D ® %,

BT S aIlDOVTIE
RBFREE, 2013, T8AT S0 a3 0ERNAR ) , [EBNFFHRI , 1515, 95-106. BEIFLL
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ORGANIC

IMAGE
BRNAX=
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INERTR & DERF C IFEERMR L
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INDUCED SEEENL LTRESNS T
X, BREEL LTEBS
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COMPLEX A A — v FEA
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Experience Ei

PENM—EXZHESIC.ERT/NEEBICE > T EE %R
Economy T gD TICETBME

BEZR ERERHE H—E XFH BRI H TEEH
24 50m 100 290x 720H

jiifae

AIAFR R sCIRICER REDHNR

&R R 1A X (A BAICL2=H 1@t e DEEER

(i R R =i

*Pine, Joseph B. and James B. Gilmore, 1999, The Experience Economy, Boston: Harvard Business School Press. (BA&E—, /N&#FR, 2005, MEBREERIET s T1LO<—T
T4 AAVEY R, 28)
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COMMIT

AR=YT LG . N—=VFIL fL—Z>TMmECD
ICEIADIRRE, FNTHECEICS T 72 EBETTZDIE.
(2D 7Ot X)) Tldha. ZBLDER] = I6H
L7ch b

HFT © RIZAPER TN &1L, 2021, https://www.rizap.jp/cm/

GIVES YOU WINGS

TFHP—RIYITHBIEREEX-N—FICLD2RENBES
mIGIEolce VIREMMR. HERITIC) TIEAX=IUTER
W Iy = TRZ®IT251 cWS Q- eI TBE L.
SPHAMNBERY VI A =N —IC

© 2022 RED BULL



Staged and
Memorable

a MEEORE
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Staged and
Memorable

a MEEORE

A. srzmenz 83)
RIFX—N—8EHETT+oHH ?

B BLanns Trrounkl,. BRETYF e oS
SRR, YEBHLE R, R—/A—EBOY AR
ETHELDED? L VSEE?
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| ook Asia!

19.70/0 15.90/0
TOT Z0fts FOT Z0fth .

BAEROHIH(2019) SENEAMRITER(2019)

REREGEZ DO 7Y 7 EM IT\E,HHT\E?EE ?té Eﬁziﬁﬁnﬁ%; ;EEE;%H:TE @Za —H 651:%@
EREDEOEE T3 W JRODB TS THRIEORISEEE AT E3EEH DD

TOT e ERT T2 EBFRVDIFEICIT TR

HPT  RRRHFE T — 2/ >0, 2020, 2019FHABEOH L LAZE, (2020F5820HH4E, https://www.tdb.co.jp/report/watching/press/pdf/p190805.pdf) . % ZIZ1ERL
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Importance of B DA O
Intra-regional Travel AADT D7 1R b S EE

92.9%

75 ADFANEE REIDHEAN FE T A hDEFANEE
ATFXVR-TAINTURE BAED 550%58. KN TV AFREXFOANS
\T CERIKIL,3008 A 1A D 15%R1# 25% 9 D TILK D 550%

HFT ¢ World Tourism Organization (UNWTO), Yearbook of Tourism Statistics, Data 2014 - 2018, 2020 Ediition, . Madrid: UNWTO.%& % & IZERL
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i ictir~!! BATEZa—Y—UXLIE LTKLBNBTERIEIO— /N 22 Y2 —RT
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HFT : World Tourism Organization, 2011, Tourism Towards 2030 / Global Overview, Madrid: UNWTO.



Purchase Funnel
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AU's Customer #—2+7vriEiisons sigmcie,

| SEBAFEBOFEEQICHBFE D MARBOIRAEE L TOEHE. SE2EB O EERAREHEE
Funﬂe BAR T EEBODRBICEDNAIN— Vv ——,
A—XZUT7ORNIFEZTRERIDTWS?

Aspiration Awareness of holiday experiences Intention Visitation
Which of the following destinations How aware would you say you are Which of the following destinations Millions of trips in 20161
are you considering travelling to of the holiday experiences on offer are you actively planning to visit for
in the next 4 years? in the following destinations? a holiday in the next 2 years?
Hawaii |GG 25% Hawaii |G 29% Hawaii [ 17% usa T o
Australia [0 18% usa I 21% Australia [0 9% Thailand [N 1.4
italy M 18% italy [ 21% usa Il 9% Singapore [l 0.7
France - 16% France - 20% Singapore - 9% Franc.e . 0.6
usa [ 16% Australia [0 18% italy [l 9% >pain M os
Singapore - 15% Guam [N 18% Thailand [l 7% Ig::::r:a :00'56
spain [ 13% uk [ 17% France Ml 6% Philippinez N 0.-5
Germany - 13% Singapore [ 16% New Zealand . 6% Vietnam [l o5
Thailand [l 12% Germany [ 16% Germany M 6% taly W 0.4
New Zealand [l 12% Thailand [ 16% uk W 6% Australia [l 03 11th

= SV T OB EXRHIZERR
HFT . =2 &2 7HBATERFE, 2020, UNDERSTANDING THE JAPANESE MARKET, (2020463 20HEXE, https://www.tourism.australia.com/content/dam/assets/document/1/6/x//t/200310
S5pdf) . &HCIER
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TR 7=d2id~ A, Y K> =27 %

Mindshare Leads
Future Demanad

EMTRPEDOH ZMITEDORERRE 7O XUCEWLTIE
BIADOEmDBAZRIRE LT

BB NRER—-DOv—Z—|FBEL D5,

Rz DNT TODNNCEBN B A XA —DZ A NMITE2HDNER




—or the
Better Future

O3 LAbiE D
N aWirY5

BFCIE T WAD .
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2024F TFHRIFEC #F o
NAZIY—T v —Z—I&
HOWBEF-TWDS

NAY 2T T72EBICIE
i I THHD X o
HERRICHEITT R OEE E

O MBE. AEREL, R>E/
DEFDFENe TTIETTD
BEEEZHD AL

WK S BT E T 1T
TDRBEEZED CHTLN.
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